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Abstract 
 

Taiwan’s conventional print and broadcast media are drawing public frustration 
with their self-restraint towards China aimed at protecting their business with the 
mainland. To meet the public demand, a number of Internet media outlets have 
been launched since around 2009 and helped safeguard freedom of speech and 
media in Taiwan. Although most of them are financially unstable due to their 
reliance on advertisement revenue, Internet news outlets that delve into serious 
topics such as political and social issues have emerged one after another over the 
past couple of years. This article focuses on three all-round news websites, Initium 
Media, CM media and Up Media, as well as The Reporter that does not cover 
daily news but specializes in investigative reporting. They are so-called “hard 
news” media, which are usually difficult to succeed as a business. Their owners’ 
objectives remain unclear, for many of them are unwilling to disclose their 
identities. People in the media industry think their intention is to gain political 
influence rather than financial gain, but some owners seem to be purely pursuing 
public interests, namely media freedom. The Reporter, a nonprofit media 
organization, stands out in terms of originality and strong journalistic mindset. 
However, its heavy dependence on the goodwill of its key financial supporter T.H. 
Tung, who owns a major company, gives its operations certain vulnerability. A 
number of online-only media outlets are said to have contributed to expanding 
media freedom in Taiwan. How and whether they will be able to put their business 
on the right track deserves much attention.  

 
 
Preface 
 
“Hard news” Internet media outlets that report in-depth articles on political and social issues 
are on the rise in Taiwan. Conventional print and broadcasting media have long expanded their 
operations to the Internet, but there is criticism that they are soft on China out of concern that 
their reports would affect their business with the mainland. To attract people who are unsatisfied 
with conventional media reports, many new Internet news outlets have appeared. They are 
financially unstable because they have no established business model. However, new Internet 
media organizations, especially those focusing on “hard news”, have been launched in the past 
couple of years. This article introduces latecomers and looks into their background and 
prospects. The contents are as follows.  
 
I. General situation of Internet media in Taiwan 
II. “Hard news” Internet media on the rise 
   II-1. Initium Media 
   II-2. CM media 
   II-3. Up Media 
III. The Reporter: Focusing on investigative reporting 
IV. Internet media’s financial difficulties 
V. Assessment of the current situation of Internet media 
VI. Conclusion 
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I. General situation of Internet media in Taiwan 
 
Conventional media organizations were the first to launch Internet operations in Taiwan. 
Among print media, industry leader Liberty Times started Liberty Times Net 
(http://www.Itn.com.tw/) in 2000. Now the website covers a wide range of topics categorized 
as “Focus”, “Politics”, “Society” and “Regions”. In addition, the free-of-charge site offers 
content that the general public may have interest in, such as automobiles and real estate. Other 
major newspapers and Internet media also allow free access. Apple Daily 
(http://www.appledaily.com.tw/) offers entertainment and real estate content along with news 
stories. Compared to Liberty Times, it has more stories accompanied by videos, which have a 
video camera icon. Apple Daily also offers a video section1 launched in 2009. A report dated 
on May 4, 2017, features an animation movie, whose images are partially pixelated, about a 
woman who files a criminal complaint against a cameraman for alleged sexual violence. The 
section is similar to tabloid weeklies. United Daily News launched its online edition 
(http://co.udn.com/co/) in 2000. Now the Internet company hires 180 people. China Times 
(http://www.chinatimes.com/) was the first to launch a website in 1995. It features stories from 
China Times as well as from its affiliates China Business Times, Want Daily and China Times 
Magazine.  

Major TV stations also have websites: Formosa TV (http://www.ftv.tw/index.aspx), 
Sanlih E-Television (http://www.settv.com.tw/#!/), Taiwan Television Enterprise 
(http://www.ttv.com.tw/), Public Television Service Foundation (https://www.pts.org.tw/), 
Chinese Television System (http://www.cts.com.tw/), China Television Company 
(http://new.ctv.com.tw/), TVBS (http://www.tvbs.com.tw/) and CTi TV 
(http://www.ctitv.com.tw/) allow free access to news and other programs. 

Next, let’s take a look at online-exclusive media. This article features journalistic outlets. 
Internet media have been launched to take in readers and audience who are unsatisfied with 
conventional media, which are increasingly soft on China out of concern for their business with 
the mainland. The pioneer is Newtalk (https://newtalk.tw/). Founded in 2009, it has only around 
10 reporters but covers wide ranges of topics and is highly regarded in the world of journalism. 
NOWnews (http://www.nownews.com/) started online service in 2008 after Media Today 
Group acquired the newspaper affiliate of Eastern Broadcasting. The site uploads more than 
500 stories per day. David Chang, former chairman of Fubon Securities, an affiliate of 
Taiwanese conglomerate Fubon Group, founded Storm Media (http://www.storm.mg/). Since 
its launch in 2014, the all-round news website has headhunted many people from China Times 
and other conventional media outlets. People News (http://www.peoplenews.tw/) was founded 
in 2014 to report social movements and represent the disadvantaged. Among the founders are 
Nobel Prize laureate and former head of Academia Sinica Lee Yuan-tseh and film director Wu 
Nien-jen. Mirror Media (https://www.mirrormedia.mg/) is the online edition of Hong Kong’s 
Mirror magazine and has been in operation as a general news site since August 2016. Among 
others, The News Lens (https://www.thenewslens.com/), mainly focuses on commentaries and 
international news, weReport (http://we-report.org/) conducts investigative reporting using 
donated funds, Coolloud (http://www.coolloud.org.tw/) advocates welfare of workers, News & 
Market (https://www.newsmarket.com.tw/) specializes in agriculture and food safety. Trans 
Local (http://translocal.asia/) picks up newsworthy local stories while Buzzorange 
(https://buzzorange.com/techoran ge/) offers news exclusively in science and technology. g0v 
(http://g0v.tw/zh-TW/index.html) focuses on disclosing government-related documents.2 
The common way to access these websites is to use platforms that carry articles provided by 
various news media outlets. Main platforms in Taiwan include Yahoo and MSN. Many Internet 

http://www.itn.com.tw/
http://www.appledaily.com.tw/
http://co.udn.com/co/
http://www.chinatimes.com/
http://www.ftv.tw/index.aspx
http://www.settv.com.tw/#!/
http://www.ttv.com.tw/
https://www.pts.org.tw/
http://www.cts.com.tw/
http://new.ctv.com.tw/
http://www.tvbs.com.tw/
http://www.ctitv.com.tw/
https://newtalk.tw/
http://www.nownews.com/
http://www.storm.mg/
http://www.peoplenews.tw/
https://www.mirrormedia.mg/
https://www.thenewslens.com/
http://we-report.org/
http://www.coolloud.org.tw/
https://www.newsmarket.com.tw/
http://translocal.asia/
https://buzzorange.com/techoran%20ge/
http://g0v.tw/zh-TW/index.html
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media provide news stories to them and Facebook. But Apple Daily and some others refuse to 
supply stories to platform operators.  
 
 
II. “Hard news” Internet media on the rise  

 
Most of the media outlets introduced so far do not charge readers. Since they depend on 
advertisement, they have not established a stable business model. Even so, new Internet media 
organizations have entered the market over the last couple of years. Many of them focus on so-
called “hard news” such as political and social topics that are considered to make them more 
difficult to become profitable. This chapter takes a look at main “hard news” media, based on 
my field trip in December 2016.  
 
II-1. Initium Media 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Founded in Hong Kong in 2015, Initium Media (https://theinitium.com/) started distributing 
news stories in August that year. It’s operating in Taiwan as well. As of around10 AM on May 
5, 2017 (local time; stories on other Internet media featured in this article were posted at that 
time), the homepage carried a story about three movies about the 1967 riot in Hong Kong as 
the top story. For Taiwan news, the site had an article about how local lumber makers that are 
losing price competitiveness are trying to survive. As for an international news story, it 
introduces a Chilean man who knits sweaters and is opposed to gender-based division of labor. 
Other items included China’s tighter supervision of Internet news, abuses of senior citizens in 
the United States and the North Korean situation. The commentary section featured articles 
titled “Is China’s aircraft carrier a paper tiger?” and “How should the electoral system be 
changed in the divided American society?” 
 
 

https://theinitium.com/
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Lee Chih-te, Chief Content Director 
 (Taiwan News), Initium Media 

 
During the trip, I interviewed Mr. Lee Chih-te, Initium Media’s chief news editor in 

Taiwan. He said the company has 80 staff members as of December 2016. Among reporters, 
five are in charge of Hong Kong, four Taiwan, four China and another four covering other 
regions. The company has correspondents stationed in the United States and Germany. It also 
has 10 employees in the Internet technology division, 8 in art and design, 13 in advertisement 
and marketing and four in SNS.  

Initium Media focuses on investigative and in-depth reporting, with prospective readers 
in Hong Kong and Taiwan. It provides the same content throughout the world. Lee said he 
wants people in China to read its reports, but the Chinese government has been blocking access 
since the website reported the huge explosions in Tianjin that occurred shortly after it began 
distribution. Some media outlets impose self-censorship so their articles will be accessed in 
China. However, Initium Media refuses to do that because of the belief that it’s not the way 
media organizations should be.  

Lee said the current manpower is not sufficient to report breaking news, so Initium Media 
has to rely on reports by the Associated Press and other foreign media and rewrite their stories. 
Reporters in charge of Taiwan and mainland affairs write in-depth articles on individual topics. 
Focuses of news on Taiwan are, with ethnic Chinese around the world in mind, cross-strait 
relations, Taiwan’s diplomacy, national defense and military as well as major political activities 
on the island. As Initium Media takes a “progressive” stance, it actively covers such topics as 
same-sex marriage.  

Lee cited two things as common issues for conventional media. First is that their owners 
tend to cater for China. Second is that they are tainted by commercialism and ideologies. As for 
the first point, he argued that TV stations go soft on China on their news channels because they 
want to sell dramas to the mainland. He also criticized that some Internet media outlets, 
especially on Facebook, work as propaganda machines for political and social movements. He 
said the common problem for Internet media is that they are “fast, short and inaccurate”, adding 
that Initium Media was established to overcome these flaws.  

According to Lee, the owner of Initium Media is Cai Hua who hailed from China’s 
Fuzhou City and emigrated to the United States. He founded Initium Media to create a high-
quality news outlet for ethnic Chinese around the world. Cai takes out loans to cover part of the 
company’s spending.  

Lee admitted that the management situation is not rosy and the company is in the phase 
of spending a lot of money. He expects that its budget won’t be balanced in the next several 
years. Advertisement makes up much of its revenues, and the site also has a special section that 
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introduces business owners in return for payments from them. Initium Media also sells books 
and stationery to diversity its revenue sources.  

 
II-2 CM Media 
 
 
 
 
+ 
 
 
 
 
 
 
 
 
 
 
 
CM Media (https://www.cmmedia.com.tw/) began operation in May 2016. On May 5, the top 
stories were “Both the opposition bloc and China are negative about President Tsai Ing-wen’s 
three new policies for cross-strait relations”, “Ruling Democratic Progressive Party assembly 
members in New Taipei City are troubled by budget allocation that’s small for its size” and 
“Support for Hu Chih-wei’s Major League bid”. The website has sections for politics, economy, 
column, topics and lifestyle, with articles listed in order of the number of visits. 
 
 
 
 
 
 
 
 
 

Inside CM Media’s office 
 

I interviewed CM Media’s editor-in-chief Lin Ying-chiu (the only woman in the 
management teams of Internet media I visited. She declined to have her photo taken). CM 
Media has small staff of 15 people, 9 of them reporters, but it puts the top priority on content 
quality. The site targets educated middle-class aged between 25 and 44 years. 70% of the users 
are men. The company offers an app for portable devices and has accounts on social media such 
as Facebook, LINE, PTT3 to raise its profile.  

https://www.cmmedia.com.tw/
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Lin has worked for various conventional media including new7, Independence Evening 
Post, Business Weekly and Business Today. She described CM Media’s basic principle as 
monitoring of the government and providing a platform for public policy discussions.  

Conventional media such as Formosa TV, Sanlih E-Television, United Daily News, 
China Times and Liberty Times hire editors for their online versions but Lin thinks they won’t 
help improve the quality of articles. She is critical of their tendency of using security camera 
footage of accidents and other “eye-catching” news stories. 

About the owners of CM Media, Lin said she and four businesspeople are the main 
financial contributors. Since the media’s motto is monitoring and criticizing the government 
and conglomerates, it does not disclose information about the financiers so their companies 
won’t come under pressure. 

CM Media’s main revenue source is advertisement including those posted via Google. It 
also receives small donations and earns money by helping local governments’ public relations 
projects. A sales division takes charge of these projects. But advertisement is declining for the 
Internet medial in general. With the entry of large online-exclusive outlets such as Mirror Media 
and Up Media, Lin expects a tougher business environment for smaller players like CM Media 
in 2017. Based on a survey that shows 90% of advertisers are dissatisfied with the practice that 
access numbers are the only criteria for advertisement fees, she expects that once advertisers 
evaluate online media for their content quality, it will benefit her company.  
 
II-3 Up Media 
 
 
 
 
 
 
 
 
 
 
Founded in July 2016, Up Media (http://www.upmedia.mg/) promotes progress and universal 
value and defines itself as a media organization that provides both specialist knowledge and 
entertainment. On May 5, the website’s top section was “Latest topics”. An article uploaded at 
10:29 AM was about a shareholders’ meeting of U.S. investment company Berkshire Hathaway 
run by Warren Buffett. An article titled “Early tomorrow morning is the best timing to watch 
this spring’s largest meteor stream” was posted at 10:11 AM, while another article about injuries 
during a scuffle over the opposition Kuomintang’s protest in parliament was posted at 9:45 AM. 
Below the top section are categories such as investigation, commentary, international and focus. 
Further blow, lifestyle, consumption and entertainment sections are seen.  

Chief Editorial Writer Chen Chia-hung told me that the company has over 40 staff 
members, with about 10 of them reporters. Its characteristics are investigative reporting, 
international news commentaries and political news. Up media carries many original stories. 
Chen said the site doesn’t try to increase access by posting content with exaggerated headlines 
and little news value.  

http://www.upmedia.mg/
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Chen Chia-hung, Chief Editorial Writer 
 
He disclosed that Up Media has at least three owners but none of them has a 50% stake 

to ensure that a major shareholder won’t intervene in the editorial division. The chairman is 
Wang Chien-chuang, former editor-in-chief of China Times. He also served as the publisher of 
Storm Media before becoming Up Media’s first chairman in July 2016. The president also used 
to work at Storm Media.  

Chen moved from Apple Daily. He said the business environment is deteriorating for 
major Taiwanese media, and they share the instable job situation with Internet media. He 
pointed out that no matter which organization they belong to, reporters are allowed free access 
to the parliament and government offices and that’s the reason for frequent moves from 
conventional media to online media. He considers the growing number of Internet media outlets 
definitely as a plus for media freedom in Taiwan. The international group of journalists, 
Reporters Without Borders, ranks Taiwan in the 45th place, up six notches from a year before, 
in its 2017 media freedom ranking. The position is higher than the 63th place for South Korea, 
72nd place for Japan, 73rd place for Hong Kong and 176th place for China. 4 

Up Media faces the same problem as others – securing revenue sources. Chen said the 
company is looking for ways for collaboration with games and e-commerce, but admitted that 
it won’t become profitable anytime soon. Asked what the owners want to achieve, he said 
“political influence”, adding that there are exceptions such as The Reporter that focuses on 
investigative reporting. If political influence is all the owners are after, running Internet media 
may be attractive because they need less money than TV and newspapers. On the other hand, 
Chen admitted that he has no idea what the owners are really thinking and how many years they 
would tolerate losses. 
 
 
III. The Reporter: Focusing on investigative reporting 

 
The Reporter (https://www.twreporter.org/), started distribution in December 2015, stands out 
among the recently launched Internet media. Unlike the outlets introduced earlier, it does not 
post articles real time but focuses on in-depth reporting. As of 10:30 AM on May 5, the top 
three articles on the website were uploaded on May 3, May 1 and April 30. The first one is a 
follow-up report on the Jiasian district that was devastated by a typhoon in August 2009. The 
second one introduces workers’ appeals on May Day and the last one sums up the Tsai Ing-wen 
administration’s labor policy in a critical way. The Reporter apparently does not consider other 
Internet media outlets as its direct rival, and tries to attract readers with in-depth content. Its 
stance is like that of monthly magazines.  

https://www.twreporter.org/


9 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

Editor-in-chief Ho Jung-shin said the website has 26 employees, including 14 reporters. 
It’s run by a nonprofit organization, The Reporter Foundation, and it does not accept 
advertisement. So where does money come from? He says Tung Tzu-hsien 5 , who owns 
Pegatron, the second-largest EMS in Taiwan after Hon Hai Precision Industry, grants 20 million 
Taiwan dollars (about US$660,000) annually for three years. The Reporter also accepts 10 
million Taiwan dollars (about US$330,000) in donations from individuals and organizations 
except political parties. Of the donations, those over 1 million Taiwan dollars (about 
US$33,000) are screened and when the media accepts the money, it will disclose who the donor 
is to ensure their editorial independence. With these “untied” funds, the media aims to provide 
in-depth investigative reporting. Tung is said to be urging the editors to establish a brand image 
within three years to attract more donations.  

 
 
 
 
 
 
 
 

Ho Jung-shin, Editor-in-Chief, The Reporter 
 
The Reporter does not necessarily keep the facts uncovered in its reporting to itself 

because, according to Ho, they should be widely shared by the public. In one example, it teamed 
up with an Indonesian nongovernmental organization and spent six months to investigate cases 
in which Taiwanese ship owners forced Indonesian fishermen to work under slave-like 
conditions and caused a death in August 2015. The death was initially treated as that from an 
illness, but the reporting revealed that it was highly likely caused by abuse. The Reporter 
allowed Apple Daily to carry the article as its top story on December 19, 2016, without 
requesting a payment for reprint. The report uncovered that 15,000 Indonesian fishermen were 
exploited, prompting Taiwanese fisheries authorities to stop neglecting the issue and launch 
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investigation. The article had a major social impact. The Reporter also worked with Business 
Today to compile a special feature about deforestation in Asia.  

 
 
 
 
 
 
 
 
 
 

Inside The Reporter’s office 
 
The editors do not mind articles being long, but use a lot of charts and photos to make 

them easy to read. He also said investigative reporting is important for the development of 
society and monitoring the conduct of the government, and stressed the value of The Reporter 
when the media put too much emphasis on daily news while investigative reporting is in decline. 
At the same time, he touched on the case in which the outlet was sued by the governor of 
Hualien Province over an article about an alleged scandal and pointed out the need to prepare 
for risks stemming from investigative reporting.  

Investigative reporting requires talented journalists. He said when The Reporter recruited 
journalists, 400 people applied. Those working at the organization won a tough competition 
with a pass rate of one in 40. He said many people want to work in journalism. He added that 
the task for the future is to double the number of regular donors from the current 200 so the 
organization can continue operations with smaller donations from Tung.  
 
 
IV. Internet media’s financial struggle 
 
As we have seen, upstart Internet media outlets are struggling to stay afloat. Some almost went 
out of business or are slashing their workforce.  
 
 
 
 
 
 
 
 

Su Tzen-ping, Chairman, Newtalk  
(at the time of the interview) 
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One of the pioneering Internet media outlets in Taiwan, Newtalk, announced in 
November 2016 that it will close down at the end of the year. I interviewed Chairman Su Tzen-
ping in December. He said when he founded Newtalk in 2009, the media environment was 
worsening as company owners doing business with China were purchasing media outlets to 
make reports favorable for the mainland. He decided to protect media freedom and entered the 
low-cost Internet media business. At first he tried to create a foundation, for his aim is to serve 
public interests. But doing so required 30 million Taiwan dollars (about US$990,000) and the 
money must be kept untouched. So he started Newtalk as a stock company, which has to earn 
a profit. Although he believes that Newtalk has obtained a certain level of influence and 
achieved many of its goals, it still posts losses seven and half years after launch. Its business is 
unlikely to improve for the next three to five years even with a capital increase. Su decided to 
close the company because other Internet media outlets have started business.  

However, when Newtalk’s closure was announced, a businessperson in Taichung offered 
to buy the company. The management negotiated with the potential buyer and agreed that a) all 
members of the editorial section will stay; b) Su, who declined a request to stay, will give advice 
on the management. Business transfer was made in early 2017.  

Another pioneering Internet media Coolloud only has six employees, but it posted an 
annual loss of 200,000 Taiwan dollars (about US$6,600) year after year. It had to declare a 
financial emergency in December 20166, saying that it would run out of funds by March 2017. 
Fortunately, donations increased in the wake of the declaration and Coolloud was in operation 
as of May. But it’s still walking on a financial tightrope.  

Hong Kong media Citizen News reported on April 4, 2017, that Initium Media announced 
a plan to lay off about 70 of its 90-member workforce7. In response to my inquiry, Lee admitted 
that the report is true and he had left the company. Taiwan’s Internet media are shifting from a 
period of mass births to that of mass deaths.  
 
 
V. Evaluation of current Internet media 

 
During my field trip, I interviewed several media experts about the current situation of Internet 
media.  
 
 
 
 
 
 
 
 

Professor Hu Yuan-hui,  
National Chung Cheng University 

 
Professor Hu Yuan-hui of the National Chung Cheng University served as the president 

of Independent Evening Post, Taiwan Television Enterprise, the Central News Agency and the 
Public Television Service Foundation. He is currently the convener of the executive committee 
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of weReport. He said frustration with mainstream media is the reason behind the launch of a 
series of Internet news services, but they have no stable business model. He also said they can 
last for three years but investors will think twice whether to continue spending their money, 
and larger organizations such as Up Media and Storm Media would face greater pressure. As a 
way to address financial challenges, Professor Hu proposes creating other revenue sources such 
as merchandize sale, as Up Media has been doing. He argues that nonprofit media outlets can 
attract donations by writing articles that have major impact, such as The Reporters’ article about 
the Hualien governor.  

 
 
 
 
 
 
 
 

Chen Shei-saint, legislator of Kuomintang 
 
Chen Shei-saint, a legislator of the opposition Kuomintang, used to be a China Times 

reporter. He thinks the Internet media market in Taiwan has no future because it’s too small 
and the players are doing the same thing. Chen said many reporters of Internet media used to 
work for conventional media, and this prevents innovative services. Owners of Internet media 
outlets pursue political influence rather than profitability, but Chen suggests that they refrain 
from getting high profile because it would make them unpopular in the cyber world. His verdict 
is that Internet media still don’t have as much influence as conventional media do. For the 
overall assessment of media digitization, Chen said it helps bring transparency but makes cool-
headed analyses difficult, citing fake news circulated during the US presidential campaign.  

 
 
 
 
 
 
 
 

Huang Kuo-chang, legislator,  
New Power Party 

 
Huang Kuo-chang, a legislator of the New Power Party that is close to the ruling party, 

said Internet media can operate with lower costs and they sometimes provide deeper reporting 
than major media outlets. He praises that Internet media has played an active role in allowing 
the Taiwanese society discuss public issues. On the other hand, he admits that they don’t have 
an established business model. But he takes some developments positively. Their earnings have 
improved, and technological advances have made readers see advertisement before reading 
articles.  
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VI. Conclusion  
 

This report has seen the increasing number of Internet media, notably “hard news” media, 
despite the tough financial situations. Among them, Initium Media, CM Media and Up Media 
are similar in the sense that they are all-round media websites. In addition to differentiating 
themselves from the conventional media, Internet media need to stand out among their rivals. 
Owners of startup media outlets cover financial losses, but their tendency to stay out of the 
spotlight makes it hard to forecast what would happen if they continue posting losses in three 
to five years from now. Just as Chen at Up Media said, some owners aim for obtaining political 
influence. But in the case of CM Media, it declines to name its owners so it can criticize the 
government and conglomerates without reserve. Objectives of Internet media owners seem 
varied.  

The Reporter, as nonprofit media, stands out with its originality and strong journalistic 
mindset. But it heavily depends on the goodwill of Mr. Tung. In that sense, The Reporter has 
management vulnerability similar to that of the Washington Post, which relies on its owner Jeff 
Bezos who also runs e-commerce giant Amazon.com. Internet media are seen as a great 
contribution to the expansion of media freedom in Taiwan. Attention is now focused on how 
they can put their management on a stable track.  

1 Apple Daily launched the CG-based video news section on an experimental basis in November 
2009, when it was considering entering the television business. The service recreates incidents using 
computer graphics where actual footage is unavailable. Apple Daily introduced the service as a way to 
provide news in an easy-to-understand way. But within a week after the test service began, media 
NGOs and human rights groups started criticizing the service, arguing that it puts too much focus on 
social news such as crimes and accidents. They also argued that cases of sexual harassment and 
sexual violence could violate the human rights of victims and instigate minors to commit criminal 
offenses. When Apple Daily applied for broadcasting license for the new channel of Next TV, it 
promised to the National Communications Commission that it will not produce CG images about sex, 
violence and naked bodies and obtained the license. (Apple Daily later sold Next TV due to financial 
difficulties.) 
2 For Taiwan’s Internet media services in Taiwan, refer to the article by Ken-ichi Yamada: “Hundreds of 
Flowers Blossoming” in the Internet Media Services in Hong Kong and Taiwan [Part II], originally 
published in the October 2015 issue of “Hoso Kenkyu to Chosa [The NHK Monthly Report on 
Broadcast Research]”.  
3 Started as an Internet bulletin board by the National Taiwan University to discuss academic topics, it 
has eventually become known and used as a platform for free speech.  
4 Refer to https://rsf.org/en/ranking 
5 Mr. Tung graduated from the predecessor of the National Taipei University of Technology and 
worked as an engineer at personal computer maker Acer before co-founding ASUS. He founded 
Pegatron in 2007. He has been actively involved in public-interest activities, serving as a director of 
the Public Television Service Foundation for one three-year term. 
6 Refer to http://www.coolloud.org.tw/node/87132 
7 Refer to 
https://www.hkcnews.com/article/3120/%e3 %80%8a%e7%ab%af%e5%82%b3%e5%aa%92 %e3%8
0%8b%e5%a4%a7%e8%a3%81%e5%93 %a1-90%e4%ba%ba%e5%89%a920%e4%ba%ba 
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